Why Your Content is Better at Creating Clients than Anything AI Can Produce (Sorry ChatGPT!)
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I’m not anti-AI. It has saved me a lot of time this year in one way and another. It’s great for an initial brainstorm of ideas, and for suggesting a way to order and structure a piece of writing, and I’ve also started using it to give me feedback on things. 
But it’s also responsible for so much bland, samey churned out content that I’ve seen this year, and, frankly, if you’re relying on AI to write your social media posts, this could be a big part of why you aren’t getting the consistent well-paying clients you want. 
People joke about the way that AI has ‘favourite’ turns of phrase: ‘in the landscape of’, ‘take a deep-dive into’, and this is definitely part of the problem (and the way it Capitalises Everything). But you can probably train it out of these kinds of things. 
A much bigger issue in my opinion is that it fundamentally doesn’t understand our kinds of small scale, personal touch businesses. AI has learnt how to write copy largely from big corporations interested in selling to thousands or millions of anonymous people. That’s not what we do. 
As teachers, trainers, coaches, what we offer is usually highly individualised, and always very much about the relationship between us and our clients. They need to see who we are and what we would be like to work with in order to build enough trust to proceed. And AI can’t do that for you. 
People worry about putting stuff out there which isn’t ‘perfect’, and feel that AI can do a better job than them of creating posts. But polished perfection isn’t what your clients are looking for. They’re looking for someone real that they can relate to, with warmth, and an ability to show a little vulnerability (because they will have to show a lot to work with you)
Instead of seeing your content as like publishing a book, which is typically edited and improved many times before it’s put out there, writing social media marketing content is much more like creating something in papier mache. Each layer adds to the finished item, but it doesn’t matter if there are some wrinkles along the way- in fact they add to the charm of the piece. 
Use your humanity. AI can list helpful steps or facts, but it can’t have beliefs and opinions about what works and why. There’s nothing wrong with occasionally posting the kind of  ‘teaching’ content we see so much of on Instagram (and here too) with 5 useful phrases etc. But, let’s be honest, AI can create this kind of post in a milli-second, so that alone isn’t going to make you stand out. 
What WILL make you stand out is sharing your specific beliefs, experience, point of view. Why do you take the approach you do to teaching vocabulary? What elements does your teaching focus on and why? What strategies have you found work best and why? What’s your opinion on why what they’ve been doing up until now hasn’t really worked for them? What would you do differently? 
In a sea of possible teachers to work with, these are the things which enable people to make a decision about whether you are someone they want to work with (or not). 
Tell people about your work with clients, not to humble brag and say, ‘I was so delighted to get this glowing testimonial’, but so that people genuinely get an insight into how you work with people, and what kind of results someone in a similar position to them has got, through working with you. This is what builds connection and trust, and helps them to make the right decision for them. 
And, as I see it, that’s the point of all your marketing. Not to persuade people, or to brag, or to shout louder than your competitors. But to paint a detailed picture of exactly who you are, what you believe, how well you understand their needs, how you work, what you have to offer, and how exactly you could help someone like them achieve specific things that they really want.
If you work with me, that’s what I’ll help you to do. 
1. To deeply understand exactly who you are best placed to work with, and exactly how you can use your skills and experience to get them great results, while creating a programme or business model that enables you to stop working so hard, and still earn good money.
2. To develop a sustainable and enjoyable marketing strategy, which helps people build up trust in you, and in how you could help them, and creates the ideal conditions for a steady flow of perfect clients.
And in my LinkedIn Live, Creating Content that Creates Clients, with Communicate for Impact founder, Laura Wilkes we talk more broadly about what kind of content works (and doesn't work) to call in those right-fit clients, consistently. 
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